TIPS FOR SPREADING THE WORD:

Drive traffic to YOUR web site

Your funeral home should
be using this unique service
to your advantage -
constantly reminding people
where they can make

easy online donations

By Staff of e-Partners in Giving

If you build it... they will come.
Unfortunately, that's not always the

case — especially when you're talking about on-
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Here are some easy ways you
can help spread the word:

* Put it in the print obit {example left)

¢ Put it in the death announcement
at the funeral (example below)

* Make sure the family has all the informa-
tion about the donation functionality (they
will spread the word faster than anyone)

* Encourage the family to “enhance” the
Donation Page -even if it’s just adding why
that particular non-profit was selected.

* Once the first donation is made, we let
you know via e-mail. This is a GREAT oppor-
tunity for your funeral home to reach out

line giving. You HAVE to spread the word and to the family one more time.

let people know this

© + PARTNERS is an option.

There is no reason

Iﬁ G I V I N G to keep the online

donation capability a
secret. Reminder: It’s all about giving back in a
safe and convenient manner.

The best part: You'll be driving traffic to your web site at the
exact same time.

Resthaven Funeral Home in Baton Rouge does a great job lever-
aging the online giving component and pointing people to its web
site through its print obits - "to make memorial donations visit
www..."

By driving people to your web site, you generate opportunities
for all the wonderfully great online features that your funeral
home offers. It also allows you to introduce yourself to potential
customers.

This is the exact same advice we give our non-profit partners
and individuals who use our donation functionality. A lot of peo-
ple think that people are just going to stumble upon these Dona-
tion Pages and start throwing around money.

Not likely.

But with a little direction from your staff, these people will
get the opportunity to help create a lasting legacy for their

loved one. 7%% % QW&%U/
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* One of our funeral home partners prints

out a list of donations made prior to the

service so every guest can see the names
of the donors.




